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26 GOUNTRIES

are home to attractions
designed by us

A 7
95 MILLION /

guests experience \\
our work every year

THEMED ATTRAGTIONS, EXPERIENGES,
AND DESTINATION DESIGN

Katapult design themed attractions, experiences, and
destinations that amaze and engage visitors globally.

120 ATTRAGTIONS

have benefitted from
our expertise

00+ RENOWNED IPs

and IP owners trust

Our work is enjoyed by 95 million visitors, at 120 . .
our industry expertise

attractions, in 26 different countries, every year.
As well as increasing guest experience, we thrive
on helping you generate more income, more fans
and bring the vision for your attraction to life.

Certified

S WORLD'S FIRST

B-Corp Certified themed
A attraction design company

Our team has been handpicked as guest experience
specialists, to deliver projects exactly like yours.

' 9 YEARS

Established in 2001

o -

We’re a varied and versatile crowd, who like
getting our teeth into exciting projects.
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Ensure your last visitor touch point is great, don't let it be a thankless exit or a
walk all the way back to the loos. Your last impression matters most in the
time straight after the visit (review time!)

What's your evergreen subject? Dinosaurs, fashion, music? Take the theme and
turn it into content and maybe even characters, workshops or events.

People love process - what's yours and can you monetise it? Show people how
you do the things you do and let them take part. Make a movie, restore a
painting, research a name...

Make the journey to you fun, if it aligns with you, encourage people to arrive
with their campervan, motorbike, bicycle or via a hiking trail. Collaborate on a
special bus or train.

Create assets and engagement with photo competitions. Ask visitors to snap e - Yl | ' 2 i p— v C“‘@ &
away, post and tag you for a prize. This way you get a heap of new photos to e Py > e f R~ 1 Rt aich 5% 5] I
use too. | ‘ ' ’ : »

Offer visitors the ability to deep dive with you, online or at home. Give them
podcasts, book and movie recommendations they can enjoy on your subject.

Give parents the chance to shine - offer caregivers information on your subject
before they arrive so they feel confident talking about it to their kids.

Ask kids what they think of your attraction and really listen to their out of the
box thinking. Offer them a free family visit to see their ideas in action. You
could film the process and use it for content.

Offer generations ways to connect with your artefacts or stories. Grandparents
love to show their grandkids what it used to be like when they were that age.

In December alone 25 million books are bought as gifts in the UK, what makes
your mini-library stand out? Can you write or commission a unique book to
sell? Can you offer limited editions or signed copies?
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Our process & Services

We make the full process from initial strategy and
concepts to public launch seamless and consistent.
We do this all around the world on all types of
attractions. We make it happen and our team is
great to work with; ask any of our clients.

Insights Design Creative Production

Insights Masterplanning Production Support

Creative Strategy Concept Design Executive Production

Story Designh Development Turnkey Production



https://www.katapult.co.uk/insights
https://www.katapult.co.uk/creative-strategy
https://www.katapult.co.uk/story
https://www.katapult.co.uk/masterplanning
https://www.katapult.co.uk/concept-development
https://www.katapult.co.uk/design-development
https://www.katapult.co.uk/services2
https://www.katapult.co.uk/services2
https://www.katapult.co.uk/services2
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We work globally




We take part

COLLABORATIVE

We are active in our industry, so we bring the best network,
expertise and knowledge to every client project.
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AWARD WINNING

We win awards too, for our work,
our people and our business.

by )

\ )

\ - \J
2028 winwez ] === \ ;' PARK WORLD “‘;’ MM]“E r'ﬁ‘:“K
WhOl 27 s 57 SOLDRNORLD
';', v ’y

"/4 \;

creative@ >> BUSINESS

england AWARDS 2022

HIGHLY

~ COMMENDED



B Corp

WE ARE USING BUSINES

\
AS A FORGE FOR GOOD,
BY PUTTING PEOPLE FIRST.

Certified

Th i
" :\ world’s first attraction design
pany to be B Corp Certified.

——

Corporation

\We are helping create
a world where eyery business

is aforce for good .

ans Katapult will prioritise
t, drive higher standards

c wealth to all.

That me
purpose over profi
and bring economi

We will do this by:
Taking care of our team
sharing success with society

Improving the environment

And by being open and honest.

he other 9,000 g\obal

We stand with t
eimagine the world.

businesses who dare tor
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CEO & Founder




Hatapult

We design themed attractions,
experiences and destinations.
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